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After Years of Pressure by Senator Klein and Health Officials, Four Loko 
Agrees to Change Misleading Packaging and Labeling!

Klein and F DA Hope that Changes will Reduce the Danger to Young Customers!
 
NEW YORK, NY  After over a year of pressure by State Senator Jeff Klein (D-Bronx/Westchester), the 
Independent Democratic Conference, and other health advocacy organizations, the makers of popular 
alcoholic malt beverage Four Loko, have agreed to make significant changes to their packaging.  On 
Tuesday, the Federal Trade Commission said that the creators, Chicago based Phusion Projects, would be 

-flavored beverages.  The containers will 
also be re-packaged so they can be resealed, a measure that experts say will reduce the likelihood of 
customers guzzling down the beverage in one short sitting.  
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Bronx/Westchester).  
 
Senator Klein has long pushed Four Loko to make cha
High Alcohol Flavored Malt Beverages.  
dangerous than that of an ordinary alcoholic beverage in fact, a super sized can delivers the alcoholic 
equivalent of 4-

and underage customers.  
 
In June of 2010, in an effort to identify the extent of medical problems inflicted by alcopop beverage on 

related to alcopop consumption.  
 
At the time, as Chairman of the New York State Standing Committee on Alcoholism and Drug Abuse, 
Senator Klein issued legislative subpoenas in June of 2011 regarding the manufacturing, distribution, and 
marketing of Four Loko.  
ongoing investigation into high alcohol Flavored Malt Beverages and their impact on minors. 
 
On March 2012, Senator Klein passed legislation that included moving these beverages out of corner shops 
and restricting their sales to liquor stores only.  These drinks are heavily marketed to under aged 

have been able to easily purchase the drinks at local convenience stores.!
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